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rr\l PROBICENMS OF LOCAL/REGIONAL MEDIA:
mEdiarandiglobal tendency oo
Wersus globalization - glocalization

JlOerIJ eI BN EISUSICONCENIALORRCORVEIOERCEPIuNEl

oczll/r
-mlnlng local/regionalimedia development

SOOI rand local/regienalimedia (e.g. local media role in constituency of the commune;
Joccn.l sl[Jf‘f ance and their needs)
_Jocell,__lér_-.'f- -_|._0nal mediarand creating the democracy — “active citizen or a couch potato”
= ﬂé__l_t_r)'etween central/local government and the local/regional media

felctors de

ee nal media and local factors (society; authorities; politics)

~media policy
local/regional media market
local/regional media advertising

journalists of local media (e.g. professionalism; working conditions; incomes; freelance
journalism; multiskilled journalist; trainees for journalists; source of information for local
journalist; government pressure on journalists; editor/owner pressure on journalists;
accountability; journalist in the local community; the changing role of the local journalist)

media ethics
traditional and new media




MEecal/reqienal press i Nemway,
SWpeIeEyAtesumbrella modelf) - classification
SSUICNTEYCORIERINEIORSULIECT genres; format) —
| Ssoecialization; entertamment; watchdog; advertising) e

SN ECUETSHIPENEaUErSpreierences (reader profile)
- circulation/raveiue = -

-

S eI aNON GGl E0) Ol PENEISI 20k EQItoNal Org el Zalion; COSIS O Marng o call Paper; NEWSIO0NT; JoUrmnaliSt's Work)
- local/rzgional grgss plElfdEs

B ENinenEnolor the local/regional press (e.g. state subsidies; adverts etc.)

e ISIAEINE alensand the local/regionall press

- Jocglllreglo

JocglJ/reng newspaper in the age of multimedia
== OLcrl/L'-—'ﬁ onal proadeasting in Nonway.
f/ra- TV market
S e jmgmﬁal radierregulations
s = 'Tdcaﬂ"eglonal radio’ market
= ocalliegional TV regulations/ law
s = commerciall national broadcasting
~—audience/listeners analysis
__ - news,enrlocal radio/TV — relevance versus complexity
- programming
- radio/T\/structure
- radio/TV production
- digital'breadcasting
- ownership
- transmission
- financing (e.g. advertising market)
3. Internet — new type of local communication
- virtual community
- regulations
- traditional media versus new media (who will won the war at the field of local communication)




|
2@em off speech’and'the local government.

eEciGAGItizenship.in the small commune. —
eJ-n PELWEEN the citizerand local poI|t|C|ans -
e local Seclety. mtegratlon
olic oglrliarl el loezll eliZersel] .
BEEEIREEIBVEIIMENT, E-0Emocracy/.
sfEeErigeriormative seciety on the local level — the case of Norway.
ienmationipelicy in the local government and civil society.
Locals MEdieras watchdog or rather friend of the local elites.
Local) democracy and participation.
=2 JvJec e relatlon I the local government.
ﬂ-_'ﬂ@mrz:en —media — local government — state.

—"’--‘FIDW dorlocal governments create their image in the society — the role of
~local/regional media in creating positive relation with the local community.

* |mproving the gualities of democracies.
" #P%NS & %

® Crises
® surviving
* |asting







I~
4 % S5 6 Y%

05 B)0.(%:!

r' ,0

&g %& & &#%

I,
L) =)
HEl

( 89:8
( <9=>
232 %1(3+2 4(5 ./ .40 ) (*%+'(.(%'

3> +
oF: )
3>9 A
Bh7



OF OSLO - THE FACULTY OF HUMANITIES







O B(6 2
% O Farstesekretaer
& :




6+.79%3.
05*20)2. (.







€ Y (Y

W 6 % G)

5 ' 9 F% &, G

D ‘ DA
¥ =, 5

DI D7 F +

NP

s
N

e
L

e
Ny

o
D
o
D
o
D
o
D
s
N

%% D%
F %




Do (202 1% (2.) "% + % %02

+211% ' (% % 19%9.(25)%
[+ #4202
o(%-+6." %

o i

Y5+ Yo Y
+19%5+(4%95" 102
+ 202 ;
2. ;_;."
200(5.0%
+211% ' (Y %
Y4 %%+ 24"

+( 5954 02

0225% 206,49
9

07 00,
e 504 )1 2
— 6%
)0
29206, %
0 0ral0
=
[7)4%
42 02
0.20'6."%
" 2D 505+ 2.9 ;02
AN+ 26. %

NFE2




o2l 2,2,-2'm

L 420
)2 )

3.00%3,(5 2,2& ')+3% & 1. .5+26 '

12+4%, +%'%2+3

2 20-(552 %+% 12, %+(20

@)%, (. 2(+%' [+ 1% (2 .+4%+ 2 7. )+ 20('1 ) 9%, " 220-(5

, 9% +95.)0,"

+,(521. .5+26 -




SN asoeer 2l L Yot 2= ) 6. 7%3, £%)0, 6% % 2.
___r__.-F""'

2007 S) S e a6

—o BKK=@ 1% (22 , % 6);0(3 '6:%+% & & %& ! @

> F& % & G
1B78 BKKL@ #0 @ . F& % & G
) SkkL@ ¢ A%(E2, - 2 B F& % & G

A ;
AF& % & G
0 BKKL@7 E+  ( 3.5+%" /6.0(,(320 '3(% 3% +%'%2+3 %+’

==

o -
—

S
-
_—

52.(C2.(. 8
B S=DEED - - FGGE

$

HM | D#
H 6*







S

SAGE IN LOCAL COMMUNITIES NORWAY - 2008 ..
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NORWEGIAN; 56%

POLISH ; 61%




VERY POOR; 13% EXCELLENT,; 12%

RATHER POOR ;
27%

GOOD; 48%

VERY POOR; 4%

RATHER POOR ;
12%

EXCELLENT; 27%

GOOD; 57%

editors pressure
workload

too little salary

poor working conditions

lack of trainees
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